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CIRCUMPOLAR BIODIVERSITY MONITORING PROGRAM - Coastal EMG N\

« Arctic Councils Biodiversity Monitoring Programme (under
CAFF) and response to ACIA's recommendation to expand and
enhance Arctic biodiversity monitoring and bridge the
information

« Bridging the information-policy gap; including reporting
 CBMP contains of expert Monitoring Groups (EMGs)/ Steering
Groups (SG):

— Marine, Coastal, Freshwater, Terrestrial

. — Builds an Ecos d approach and consist on
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* Builds on the platform established by the CBMP
five year implementation plan and the Arctic
Biodiversity Assessment.

* s the continued response to Arctic Council
recommendations on biodiversity and ecosystem
monitoring.

* A step to ensure integration of the different
monitoring disciplines within CAFF.,

Arctic

 To bring on ground monitoring up on a regional
" and international scale through various products.
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CIRCUMPOLAR BIODIVERSITY MONITORING PROGRAM - Coastal EMG

Arctic Biodiversity Assessment

Indicators

Remote sensing new analysis
mmmmm ty-based monitoring
aditinnal Kaaudeda, new hypotheses
new knowledge
Species and habitat networks
design adjustment

Site-based networks
new conceptual models

new technology

Abiotic, extra-Arcticand 1

brella networks
umbretiane new methods

Data analysis
Data imegration, j
management and depiction Communication,

outreach and
education
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Conceptuel Model
- Identify FEC and key monitoring targets

Science

Experiments b - Scale to use =
Existing Networks. T o

Management questions
\/

Monitering design
- Sampling methods
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Data: analyse -
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Communication of data
(dependent of target group)

New knowledge
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Improve conceptual
model
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New hypothesis
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<= Adjust design
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New technology
(methods, analysis

etc.)
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